Summary
This paper investigates the role finical experience plays in creating financial knowledge. It exploits New Zealand's unique financial products, Kiwisaver and interest-free student loans, which are only available to domestic students to deduce a causal effect of experience on knowledge. Data from 338 first year business students find a positive and causal effect of financial experience on financial knowledge.
Key Findings
• Overall the majority of respondents demonstrated a relatively low level of financial literacy
• Participants aged 18-24 and woman performed significantly worse, while Europeans performed better than other ethnicities.
• Neither the education of the parents, nor the subjects that respondents themselves studied at high school had a significant impact of financial knowledge.
• Positive correlation between financial experience and knowledge 
